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SETTING UP YOUR SOCIAL MEDIA ACCOUNT
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HOW-TO GUIDES
A BEGINNER’S GUIDE TO BLOGGING

A BEGINNER’S GUIDE TO BLOGGING
Find a Great Topic

Make it Relevant

Optimize Your Blog

The key to writing a
great blog is to answer a
commonly asked question.

Most business owners use
blogs to promote their
business by announcing
upcoming events,
promotions, products, and
services. Blogs are also used
in an attempt to rank for
particular keywords.

The key to having your blog
rank in search engines is to
focus on low-competition
keywords and phrases. After all,
ranking for highly competitive
keywords is complex, so it
helps to write a blog that is
focused on a service more
niche to your industry.

For example, if you’re a
dentist, think about the
questions that patients ask.
Upon reflection, you will
probably find that many
patients ask the same thing,
like, “Should I floss before or
after brushing?” Well, if they
are asking you that question,
it’s highly likely that they’ve
already asked that question
to Google.
With this in mind, it’s time to
start answering the questions
that you receive from clients.
Why not write a blog that
provides value, and gives
your website an opportunity
to show up in search results?

It’s time to stop the madness.
I’d like to introduce you to
something called ‘evergreen
content’. Evergreen content
refers to content that was
relevant 10 years ago, and
will be relevant 10 years from
now. Unlike breaking news,
evergreen content covers
topics that are consistently
being searched online. This
will drive new search-based
traffic to your website.
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Here’s another tip: Make sure
to add a custom image to
your blog. If you’re feeling
ambitious, you can even go the
extra mile and create a meme
or infographic!
It’s also important to note
that search engines can’t read
images, so use your keyword in
the Alt tag of all images.
Finally, SEO optimization is also
a must. If you can optimize
your blog on your own, that’s
great! If not, be sure to speak
to your internet marketing
company and have them
optimize all published blogs.
This will allow your content to
be indexed by search engines.

Share Your Blog on
Social Media
The final step is to syndicate
your content!
Ensure that every published
blog is shared on all of your
social media channels.
This will not only generate
conversations within your
social communities, but it
will also raise your credibility
– and generate more
inbound links.
It’s also important to make
your blogs “share-able.” In
order to do so, make sure
every page of your site has
social share buttons. This
will encourage others to
promote content on your
behalf!

MEDIA TOOLS
SOCIAL MEDIA CHECKLIST

SOCIAL MEDIA POST CHECKLIST

Define Your Audience

Create Shareable Content

Get Started!

Identify your target customer’s
demographic, including:

Keep these tips in mind:

These tips will help you dominate Social
Media:

•

Age

•

Gender

•

Occupation

•

Income Level

•

Educational Level

•

Type of Industry

•

Number of Employees

•

Type of Business

•

Revenue

•

Keep posts between 300 and 500
words

•

Include a featured image on each
post

Figure out how many times you
want to post a day

•

Optimize posts to include a target
keyword

Use paid ads to promote content
and increase awareness

•

Respond to followers

•

Make sure you have a call to action

•

•

Make sure you have a social sharing
button

Tag relevant pages if you’re
discussing them

•
•
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SOCIAL MEDIA POST CHECKLIST
FACEBOOK
These tips will help you dominate Facebook:
• Determine post frequency
• Boost your post to reach more people
• Engage with followers by liking and responding to their comments
• Include other companies in your conversations by mentioning them in your post
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SOCIAL MEDIA POST CHECKLIST
TWITTER
On Twitter, you need to know these tips:
• How many tweets to send on daily. Tweets should include:
•

Blog posts circulation

•

Content offers

•

Call to action

•

Attach image

• Retweet influencers
• Follow new
people every
day
• Monitor
keywords and
mentions
• Respond to
tweets
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SOCIAL MEDIA POST CHECKLIST
GOOGLE+
Make sure you use these tips:
• Share your content a few times a week
• Promote posts from influencers in your industry
• Circle new people every day
• Offer hangout sessions
• Make sure your posts are public
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SOCIAL MEDIA POST CHECKLIST
LINKEDIN
LinkedIn is a different breed, here’s what you need to know:
• Update your status a few times a week
• Scan industry groups a few times a week
• Learn to update your company profile
• Use LinkedIn to research prospects
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SOCIAL MEDIA POST CHECKLIST
PINTEREST
Pinterest will be useful when you use these tricks:
• Add keywords in your pins
• Add boards clients would be interested in
• Follow new boards each week
• Make sure pins are linked back to your website

Content
provided by:

SOCIAL MEDIA POST CHECKLIST
YOUTUBE
When marketing on YouTube, keep this in mind:
• Create a video that showcases your expertise
• Ask questions from fans and create videos to address them
• Add fun in your videos
• Use a videographer for events
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SOCIAL MEDIA POST CHECKLIST
SLIDESHARE
SlideShare is a great platform. Here’s what you need to know:
• You can use Slideshare for:
•

Presentations

•

Infographics

•

eBooks

•

Case studies

• Update your account consistently
• Find great posts
and convert them
to slides
• Don’t forget to
credit sources
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SOCIAL MEDIA ETIQUETTE

ASK YOURSELF THE FOLLOWING QUESTIONS
• Should I target a speciﬁc audience with this message?
• Will anyone really care about this content besides me?
• Will I offend anyone with this content? If so, who? Does it matter?
• Is this appropriate for a social portal, or would it best be communicated another way?
• How many times have I already posted something today? (More than three can be excessive.)
• Did I spell check?
• Will I be okay with absolutely anyone seeing this?
• Is this post too vague? Will everyone understand what I’m saying?
• Am I using this as an emotional dumping ground? If so, why? Is a different outlet better for
these purposes?
• Am I using too many abbreviations in this post and starting to sound like a teenager?
• Is this reactive communication or is it well thought-out?
• Is this really something I want to share, or is it just me venting?
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