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SETTING UP YOUR SOCIAL MEDIA ACCOUNT




swz.. HOW TO SET UP YOUR FACEBOOK
FOR BUSINESS ACCOUNT

Create a Page from your account Choose an industry-specific category

t matches your

Click the arrow in the top-right corner. )
= asic info

Choose Create Page.

about your business.

Agree to the Facebook Pages Terms

Click Get Started.

Choose a business category for your Page o _
Optimize and start connecting

Select the f Page you want to create “
from the fo tegories: Add a description and your website o

&
address, if you have one.
Local Business or Place m ' - 2
Add a profile picture from your m

Company, Organization or Institution
o - computer or de

Brand or Product 2
You can also ad

Artist, Band or Public Figure Favorites on yc
Entertainment so you'll have easy access to it when
you log in.
Cause or Community

With Reach More Pec

immediately start reaching new

audiences.

Click Save Info and your Page is ready
to go.
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m /‘\ Check out facebook for business for more info!



https://www.facebook.com/business/learn/set-up-facebook-page
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HOW TO SET UP YOUR LINKEDIN
FOR BUSINESS ACCOUNT

Create a Company Page
To get started, just enter your name and company email
address. Then, verify that you are eligible to create a

page on your company's behalf

Watch a demo »

1 :
Founded in 2006, Crosywise works b3 Maks MO0 MArENrs &S oG And successhl a3 pose
itk thoough T Use of Cutting #0550 lechnogies And MEOSTIogeS. Wi 081 3 wWide range of pod-
Uets and senvces B make you and you Sukness oo efcint and rmore smpertanly. more 0%8< 1 C t .

i Wt e o o gy Coroare 3 v e ot SEOS | fil

ey ing o L Shecgiet and Batures 10 Soiver You T Mo vakabi and inpacttul proc- | Omp sled Company pro e

St vy Beme, W Grarantes st we wil Sblrtr ACTORIEM, TSRS, 45 LS feuts Tt

il LD o e YOU Drusine e MOne POCLCIV AN Sutcedslul Wit st & fTow woeks i

Create a company description and overview. Try to be

Wi i peoce 0 P ks ur @0t Gloal, Borvineg S0 Chants o over S0 counirias worldwids.

D e O T A i e I concise, but include what your company does, its
e e G b e ' specialties, and what makes your business unigue.
Speciaiiios Hoadquarniars Foundod
;s . ol g Learn more »
Website Industry

Type Comgany Size

Add a banner and a logo

Include your company's logo and a banner image to
bring your page to life. Your logo appears when
members search for your company as well as on your
employees' profiles.

Get started now *

B Linkedin . Company Fags for more info!



https://business.linkedin.com/marketing-solutions/company-pages/get-started

HOW TO SET UP YOUR TWITTER
FOR BUSINESS ACCOUNT

1 ‘ Your Twitter @username

Your username, also known as your handle, is your unigue identifier on Twitter. It can
contain up to 15 characters and should help people easily find your business. Your name
appears on top of your username. They can be the same — but they don’t have to be.

Your profile photo

Choose a profile photo that visually represents your business or brand and fits well in a
small space. This image isn't just on your profile page; it will be shown as the icon in every
Tweet you post.

Your bio

You have 160 characters to let people know what makes your business special, and why
they should follow you. Include useful information, such as your location or business hours,
and a link to your website. Use a unigue link, so you can track visitors to your site from
Twitter.

TWEETS FOLLOWING FOLLOWERS
156

Tweets Tweets & replies  Photos & videos
Username

@username

You have 180 characters o let
peopla know what makes your
business special, and why they
ahould follow you.

Pinned Tweaet

4 ‘ Your header image

Consider this a billboard for your business. You can feature products, use a graphic with
text, or highlight your employees. Swap out this image periodically to spotlight
promotions, events, or product news.

Q@ Your location

£ wwwyourwebsite.com

103 6 Photos and videos

. - - - N o

5 ‘ Your pinned Tweet

Keep an important Tweet at the top of your timeline by pinning it there. Click on the
“more” option on the Tweet you want to pin and select “Pin to your profile page.” Use this
feature to make sure visitors to your profile can’t miss your latest news, products,
offerings, or events.

00 0000000000000 000000000000000000000000000000000000000000000000000000000000000000000000000000000

Check out " BENENE for more info!



https://business.twitter.com/en/basics/create-a-twitter-business-profile.html
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A BEGINNER'S GUIDE TO BLOGGING

Find a Great Topic

The key to writing a
great blog is to answer a
commonly asked question.

For example, if you're a
dentist, think about the
questions that patients ask.
Upon reflection, you will
probably find that many
patients ask the same thing,
like, “Should | floss before or
after brushing?” Well, if they
are asking you that question,
it's highly likely that they've
already asked that question
to Google.

With this in mind, it's time to
start answering the questions
that you receive from clients.
Why not write a blog that
provides value, and gives
your website an opportunity
to show up in search results?

Make it Relevant

Most business owners use
blogs to promote their
business by announcing
upcoming events,
promotions, products, and
services. Blogs are also used
in an attempt to rank for
particular keywords.

It's time to stop the madness.

I'd like to introduce you to
something called ‘evergreen
content’. Evergreen content
refers to content that was
relevant 10 years ago, and
will be relevant 10 years from
now. Unlike breaking news,
evergreen content covers
topics that are consistently
being searched online. This
will drive new search-based
traffic to your website.

Check out p | for more info!

Optimize Your Blog

The key to having your blog
rank in search engines is to
focus on low-competition
keywords and phrases. After all,
ranking for highly competitive
keywords is complex, so it
helps to write a blog that is
focused on a service more
niche to your industry.

Here's another tip: Make sure
to add a custom image to

your blog. If you're feeling
ambitious, you can even go the
extra mile and create a meme
or infographic!

It's also important to note

that search engines can't read
images, so use your keyword in
the Alt tag of all images.

Finally, SEO optimization is also
a must. If you can optimize
your blog on your own, that's
great! If not, be sure to speak
to your internet marketing
company and have them
optimize all published blogs.
This will allow your content to
be indexed by search engines.

Share Your Blog on
Social Media

The final step is to syndicate
your content!

Ensure that every published
blog is shared on all of your
social media channels.

This will not only generate
conversations within your
social communities, but it
will also raise your credibility
— and generate more
inbound links.

It's also important to make
your blogs “share-able.” In
order to do so, make sure
every page of your site has
social share buttons. This
will encourage others to
promote content on your
behalf!


https://www.techwyse.com/blog/internet-marketing/a-beginner%E2%80%99s-guide-to-blogging/
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SOCIAL MEDIA POST CHECKLIST
@ 00«

Define Your Audience

Identify your target customer’s
demographic, including:

« Age

e Gender

»  Occupation

¢ Income Level

e Educational Level

«  Type of Industry

* Number of Employees
e Type of Business

« Revenue

Create Shareable Content
Keep these tips in mind:

*  Keep posts between 300 and 500
words

» Include a featured image on each
post

«  Optimize posts to include a target
keyword

»  Make sure you have a call to action

*  Make sure you have a social sharing
button

Check out BV LINENUTE® for more info!

Get Started!

These tips will help you dominate Social
Media:

»  Figure out how many times you
want to post a day

» Use paid ads to promote content
and increase awareness

¢ Respond to followers

« Tag relevant pages if you're
discussing them


https://www.postplanner.com/helpful-checklist-for-social-media-marketing/

ESQEJL?M SOCIAL MEDIA POST CHECKLIST
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© FACEBOOK

These tips will help you dominate Facebook:

» Determine post frequency
» Boost your post to reach more people
» Engage with followers by liking and responding to their comments
» |nclude other companies in your conversations by mentioning them in your post
Facebook
B update Status Add Photos/Video Al invites Saved Hosting
Create a Facebook event on your
Update your company page status times per day company page to help boost registration
Paid Advertising with Facebook Promoted Posts and Offers 1
dentify a monthly budget: $ Respond to tan comments
Promeot ntent offers and blog posts on your website o in« ¥
Content * Promote your company page to increase awareness and fans
provided by ¢ Create an offer {discount, coupon, etc) to drive sales Ask people to comment, like,

or share posts

o Like

Y

% A #* PRO TIP: Don't forget to tag people and pages in your posts



SOCIAL MEDIA POST CHECKLIST

© TWITTER

On Twitter, you need to know these tips:

« How many tweets to send on daily. Tweets should include:
+  Blog posts circulation
« Content offers
« Call to action

« Attach image
 Retweet influencers

* Follow new

day
. n " e " Retweet posts from influencers and followers ||
¢ Monltor @Username * £ Aetwent 3 e
k d d TWEETS  FOLLOWING  FOLLOWERS 2 [:[
eyworas an 1892 483 346 n Follow new people or companies weekly
+& Follow

mentions ]

Compose new Tweet...

n Read articles posted by industry influencers ||
and competitors to stay on top of trends

¢ Respond to

Post at |east tweets per day \ J
tweets * Clrculate blog posts
» Circulate content offers Monitor mentions and retweets D
* Include a call-to-action + Thank others for circulating your content
* Attach images to tweets * Respond to complaints of support req

® PRO TIP: Add #hashtags to to make your tweets more discoverable.
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© GOOGLE+

Make sure you use these tips:

» Share your content a few times a week

» Promote posts from influencers in your industry
« Circle new people every day

« Offer hangout sessions

» Make sure your posts are public

You may know

ke

Follow new people or companies each week

Share what’'s new

Share content at least times a day to

your personal profile and company page

¢ Circulate content offers and blog posts O
* Share content from industry influencers Offer a Google+ Hangouts on Air session to
¢ Promote events and job postings prospects and customers

provided by:
% PRO TIP: Make sure your posts are

4 A “Public® to reach maximum users/search % PRO TIP: Promote events and webinars using Google+ Events

Y
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LINKEDIN

LinkedIn is a different breed, here’s what you need to know:
» Update your status a few times a week

» Scan industry groups a few times a week

» Learn to update your company profile

» Use LinkedlIn to research prospects

Linked [T}
#* PRO TIP: Encourage your employees
to establish a professional online
fate y mpany status times per week
. * Jistr

reputation and expand their networks
Updat ur F t
K = pr E je &
! t jobs f
“ fer Share Valuable Information
Identify 3-5 different types of information
industry t ds and news times a ek | t pd
F e nd
F r t e f |
| athe f e
Update you r y profile at lea tir ar
ir products an
acl k to S sh presantati f r it
Content + Upload or link o non-confidential work samples
X ¢ Update relevant expe e and certrhcatior
provided by:
t ne aque
tir perm th

P # PRO TIP: Don't forget to use Linkedin to research
» \ A prospects and job candidates before meeting with ther
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© PINTEREST

Pinterest will be useful when you use these tricks:

» Add keywords in your pins

» Add boards clients would be interested in

* Follow new boards each week

» Make sure pins are linked back to your website

Get discovered by millions of
people looking for things to plan,

buy and do.
s bermr y n descri
ard titles
Follow naw inspinng
boards each week from users @ Add boards
* Product related to your industry that your
Content R i ients would |
Tt sted in

provided by:

4 A # PRO TIP: Make sure pins link back to your website to drive traffic
: ®



ESQ%L?M SOCIAL MEDIA POST CHECKLIST

Association

© YOUuTUBE

When marketing on YouTube, keep this in mind:

» Create a video that showcases your expertise

» Ask questions from fans and create videos to address them
« Add fun in your videos

» Use a videographer for events

V(1 Tuhe)

Q ™ What to Watch

0 My Channe
Find new videos each week to share on Facebook, Twitter, and Google+ @ My Subscriptions
I

History

com |'_: :1"|:r events nterview
— - customers and empl hen
’lan a video that showcases your Subscribe to new channels in they are in a good mood, and
Content i Tian” BB i B s R e & et post testimonials to YouTube
) business’ expertise, or create a your industry times a month
provided by: Al 3d

v,

'4 A ~rospacts and customers % PRO TIP: Post videos relevant to your industry, but sprinkle in some fun
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ESQ%L?M SOCIAL MEDIA POST CHECKLIST

SLIDESHARE

SlideShare is a great platform. Here's what you need to know:

* You can use Slideshare for:
e Presentations
» Infographics
e eBooks

« Case studies

» Update your account consistently

» Find great posts
and convert them
to slides

« Don't forget to

. ntent to Slideshare LF te
credit sources st ChicleShar
JE s e HOW TO TURN YOUR A
¢ elooks per montt CUSTOMER BASE INTOA =
Studie Upload Now REVENUE ENGINE
Write blog posts per month sharing a great piece Search SlideShare for content relevant to

f content you tound on SlideShare that would help

your target audience, and share on your

Content
provided by:

P * PRO TIP: Always remember to credit the source of the content and
\ A mages, while inking back to their website or blog as a professional courtesy

your target audience address their key challenges company’s social networks

v,
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SOCIAL MEDIA ETIQUETTE
00

ASK YOURSELF THE FOLLOWING QUESTIONS

» Should | target a specific audience with this message?

«  Will anyone really care about this content besides me?

«  Will | offend anyone with this content? If so, who? Does it matter?

» Is this appropriate for a social portal, or would it best be communicated another way?

« How many times have | already posted something today? (More than three can be excessive.)
« Did | spell check?

«  Will | be okay with absolutely anyone seeing this?

« Is this post too vague? Will everyone understand what I'm saying?

* Am | using this as an emotional dumping ground? If so, why? Is a different outlet better for
these purposes?

«  Am | using too many abbreviations in this post and starting to sound like a teenager?
» |s this reactive communication or is it well thought-out?

 Is this really something | want to share, or is it just me venting?

Check out IRV 7or more info!


www.forbes.com/sites/ilyapozin/2013/01/09/social-media-etiquette-12-step-checklist/#73b675ac77a4

